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About

Richard Fullerton is an articulate and highly-experienced copywriter and marketer.
He currently works as a marketing consultant and copywriter under his personal
brand, New River Marketing. Richard has worked in marketing for over 20 years,
chiefly in integrated marketing agencies in London in client service. He is a highly-
creative individual who has built brands for a wide range of organisations in both
the B2C and B2B sectors.

Richard has an MSc in eMarketing and three marketing diplomas, and can bring a
unique mix of experience, skills and knowledge to any copywriting role. With a
track record of originating highly impactful headlines and copy, he has extensive
experience working successfully as a team with various art directors. This portfolio

is @ sample of his creative work over the years.
New River

s Marketing



JONES JOINERY

Jones Joinery is a sole proprietorship company
based in Cambridge that designs and builds
premium bespoke furniture, including kitchens,
storage solutions, gates and doors. NRM was
approached in March 2020 to create a new
website and new logo. The existing website did
not reflect the high quality product and did not
generate enough visits via organic search.

The new HTTPS/SSL-enabled website and logo
not only reflects the premium nature of the
brand and product but is generating a pipeline of
enquiries from customers. SEO work is ongoing
to maintain the website high up in Search Engine
Results Pages (SERPs).



About Jones Joinery

Desighed the new website and
wrote compelling copy to reflect
the high quality product.
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Welcome to Jones Joinery

‘J Designer and builder of high-quality bespoke furniture for homes and :
businesses, including kitchens, bookcases, fitted wardrobes, gates and E% D =
JO N ES JO | N E RY doors, reception desks, and other storage solutions. < "}:Z A

About
Projects

Contact

¢ ® WWWw.jonesjoinery.co.uk

» Email Scott

L 07701 016 466


http://www.jonesjoinery.co.uk/

FORM THE FUTURE

Form the Future CIC is a Cambridge-based social
enterprise which aims to empower young people
in their career choices and prepare them for the
future, and to enable businesses to safeguard
and build their talent pipeline.

FtF was appointed by the Greater Cambridge
Partnership to run a new apprenticeships service
in 2019 in the Cambridge region, where there is a
severe skills shortage. The service helps
employers to recruit and train young people with
the necessary skills to succeed in their business
and industry.



GREATER
J CAMBRIDGE
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Delivered on behalf of the
Greater Cambridge Partnership

HIRING NOW

Choose an apprenticeship
and build a great career

* A job that pays you to gain qualifications

® Great career prospects

Highly rewarding
No debt

Build confidence
in your abilities

Get free advice on what apprenticeships
are avallable and how to apply for one.

For more information visit www.gcapps.co.uk
or speak to your careers advisor.
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Originated headlines
and copy for pull-up
banners, with input
in overall design.
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APPRENTICESHIPS MAKE

GREAT BUSINESS SENSE

The benefits of apprenticeships
according to employers:
* 86% - Help fill their skills gap

¢ 78%- Improve productivity
¢ 77% - Boost competitivness

¢ 74%- Improve product and
service quality

* 73%- Increase staff morale

* 69%- Help Improve
staff retention

* 65%- Bring new Ideas o
your organisation

Getfree help on how to go about offering
apprenticeships. Find the right training provider.
Navigate the complexities of charges and grants.

For more information visit www.gcapps.co.uk
or email sppr»:«mceshxps._-fmmth—:'futur»? org.uk
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while they leam gaining valuable skills and

in a specific job mh,lfywlhleamingthroughdong.
mawrmﬁmhipcmﬂdbz@lfwm

Theap[:mhzegimtﬁaﬂvu;ghamd:md
learning in the workplace, formal off-the-job training
mdtheoppmuntytoprmne«shnsmunl
work environment. Apprentices are full employees with
a contract of service.

Apmuhmmhstanwmmdu\eynlhn
can last for four years. Most are 18mihs to 2yrs. There

are over 1,000 different apprenticeships and new ones
are being developed and released all the time.

There are four main standards of apprenticeship
available:

Intermediate S GCSE passes®

Advanced 2Alevel passes'
Higher 4,5,6and7 | Foundation degree &3

Degree 6and7 | Bachelor's or Master

*stgadeA" o Car9tod

" orLovel 3 Baccalaureats

A apprenticeship after GCSEs, most
o i Iso start at level 3.

yeophs!ﬂnoﬂmlblﬂm“"‘

2 to
Degree apprenticeships give you the opportunity
e ile working. You don't pay tuition
Jearing and eaming a salary from

Wrote all copy and did full design for this 6pp DL roll fold leaflet aimed

WHO OFFERS APPRENTICESHIPS?

Many different companies offer apprenticeships. With
opportunities from big and small companies across a
wide range of industries, the sources below can help
you find the apprenticeship that's right for you.

Visit g(appuo.uk/buslmswomes 10 see some of
the key apprenticeship employers in our region. There
e opportunities on the Current Vacancies

are also
page /appreml(esm;»u:uh

But it's worth looking beyond your postcode. Vacancy

Snapshot on amazingapprenticeships.com o

showcases some of the best-known employers in the
h e yogrammes. You Gan

UK and their apprenticeship progr

also visit the Gov.uk site Find an apprenticeship.

1.DO YOUR RESEARCH

Emaewhalmmmywv(hmmfwhemm
from their apprentices. The‘Support'page on Vacancy
Snapshot offers some useful hints and tips.

2. FIND YOUR APPRENTICESHIP

As well as the websites already mentioned, you Gan
visit apprenticeships.gov.uk and search there.

3. COMPLETE YOUR APPLICATION AND SEND
ITTO THE EMPLOYER

It's 3 good idea to apply for more than one
apprenticeship vacancy at a time. Be sure to tallor
mawhabontoexnmh:anqﬂm&pmm
maophmn!mywmhod(zmnm;um
Form the Future.

4. PASS THE INTERVIEW
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THE BENEFITS OF DOING AN
APPRENTICESHIP
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Delivered on behalf of the
Greater Cambridge Partrnrxhlp

How do Iknow if an apprenti eship Is right
for me

Take our ‘Are apprenticeships for me?” quiz. See
gcapps.co.uk andvisit Candidates. Or book

3 personalised guidance session with an
apprenticeship advisor,

How hw
nuchwould| earn i5an apprent
entice
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to give potential apprentices all the information they require.


http://www.newrivermarketing.co.uk/wp-content/uploads/2020/01/Apprenticeship-Candidate-leaflet-comp.pdf

2. WHICH APPRENTICESHIPS ARE i 4. RECRUIT YOUR APPRENTICES | i
RIGHT FOR MY ORGANISATION? i . '

'i | i Firstlyyouneedtan—"

GREATER

1 Declde how many
apprenticeships you can afford

2 Consider which apprenticeships

to offer
3  Choose a training provider
4 Recrultyour apprentices

S Supportthem to succeed In
the role

1. HOW MANY APPRENTICES DO
YOU NEED AND CAN AFFORD?
The first question many employers ask is ‘How much

is it going to cost? Apprenticeship costs depend ona
number of things including the type of

you pay the Apprenticeship Levy also has an impact.

If you are a levy-paying employer

Training and assessment fees are paid from your Levy
funds through your National Apprenticeship Account.
Monthly tops

If you are a non-levy employer

‘You pay 5% of the total of gand

your apprentice to your training provider, and the
o paysthe 95%". If you have
fewer than 49 and your app els
16-18 years old, there is no fee as this is fully-funded
by the government.

Extra support

For firms taking on apprentices aged 16-18yrs, there
is the following additional help:

© If, when starting the apprentices are aged as
above, ALL employers will receive an
£1,000 per paid in two
£500 instaliments.

Salary costs

‘Your main costs are your apprentice salaries, and
their NICs. Currently, th age
(NMW) for apprentices under 19yrs and those aged
19+yrs in their first year is £3.90 per hour. All other
apprentices should be paid the NMW for their age,
or more.

For more information and example costs, visit
apprenticeships.gov.uk

up by 10%. Th

ly
any assodiated employee costs.

Apprenticeships operate at different levels:

Name Level Equiv. educational level
Intermediate 2 S GLSE passes®

Maned 3
Higher
Oegree

2A level passes!
456347 Foundation dgree s above
6and? wumm
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with
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\

YYou need to find an apprenticeship (known as
a'Standard’) that best mot -t

APPRENTICESHIPS MAKE GREAT
BUSINESS SENSE

toeam while
pprenticeshi isaway for amyone
\An“ lamina mlp job, whilst undertaking velmn;ﬂ
n—:ynm Hiring apprentices - Of putting existing u:n
ontoan apprenticeship - helps businessesto g
talent by developing 3 motivated, skilled and
cartified workdorce.

Rmsmihbletomwmkesman
approved training provider. Apprenticeships differ in
duration but must last a minimum of one year.

THE BENEFITS OF APPRENTICESHIPS

o Plugskills gaps

+ Improve productivity

¢ Improve product or service quality
o Improve staff morale

¢ Improve staff retention
* Bring new ideas to the organisation
* More diverse workforce

* Create talent pipglings

THAT TAKE ON
5 DON'T LOOK BACK

EMPLOYERS
APPRENTICE

oy

Greater Cambridge Apprenticeships is part of the
Greater Cambridge Partnership's City Deal with the
express objective of creating more than 400 new
apprenticeships across Greater Cambridge. Two
organisations, Form the Future CIC and Gmbridge
Regional College (CRQ), are working together to
:Ivew\d manage the new service and cn support
sinesses with all aspects of establishing an
apprenticeship programme.
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Wrote all copy and did layout design for this 8pp DL roll fold leaflet aimed

at giving employers key information on apprenticeships.

SGUIDE



http://www.newrivermarketing.co.uk/wp-content/uploads/2020/01/Aprenticeship-Employer-leaflet.pdf

Social Media

Sourced and posted key content for the Greater
Cambridge Apprenticeships Facebook and Twitter

channels post-launch.

New River Marketing @news
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SAVE THE DATE! ™ Hot off the press
National #Appren p Week 2020 will take place from
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The benefits that apprentices
can bring to your business




CB1 COMMUNITY

CB1 is a 25-acre mixed-use development by
Brookgate that has created a new city quarter for
Cambridge. At its core is a state-of-the-art
transport interchange at the rail station which
includes a new public square, radiating from
which are prestigious ‘grade A’ offices, premium
residential, retail and hotel space and purpose-
built student residence accommodation.

CB1 Community is a website managed by
Bidwells, and owned by CB1 Estate Management,
the company responsible for running the CB1
area. The website is the flagship of an initiative
to improve communication and cohesion
between members of the CB1 community,
whether they be residents, workers or
stakeholders.



(; CB1 A Report anissue v What's Happening? v Your Community v  Estate Documents v  Q

COMMUNITY

CB1 Community is a website for those who live, work and

. - . (5' @CB1Community [l
play in the Station Road area of Cambridge.

Website
Designed the structure and functionality of the new website, wrote all the copy and
sourced all imagery.


https://cb1community.org.uk/

CAMBRIDGE
AHEAD

Cambridge Ahead is a business and academic
membership organisation dedicated to the
successful growth of Cambridge and its region in
the long-term. Its vision is to make Cambridge
the greatest small city in the world, and act as a
catalyst for the success of Cambridge and quality
of life across the city region.

It works closely with local and national
government and other key stakeholders to
generate action in support of the primary role of
statutory bodies.



Website

Designed the structure of the
first iteration of the website
and originated most of its
content, and maintained it for
three years.

CAMBRIDGE AHEAD -

Home  Our Projects -

¥) Cambridge

@Y CLUSTER MAP

The Case

for Cambridge

Tweets

Latest PowerhouseUK
report states GVA in
Cambridge grew by 2 1%
in 2016 making it 2nd
fastest growing economy
in UK: https://t.co
OpW3922PgJ

14h ago

- o w

W Follow

A

LOG IN

EDE0E

Camclustermap - Contact Us

Abo -
ut Us Membership - Media Centre -

by ind vivid life of the town”

Read about our Successful City event®

About Cambridge Ahead

Cambridge Ahead is @ business and academic mem
growth of Ccambridge and its region in the long term. Our vision IS

pre-emlnem_ small city in the world
t the city’s business community and our partners who share our vision, by offering
sernments about the opportunities

be an advocate for Cambridge to local and national gov
ne time we wil have no more than 10 specific inttiatives with defined objectives and

ber group dedicated to the successful
for Cambridge to be the

The group aims to represen
soundly-based opinion and

and needs of the region. At any 0
measurable outcomes. We are poltically non-aligned
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CHAIRMAN’S FOREWORD
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CuTency devalaton, SIock manket recovery, 3 new PM, 3nd 3 new US
Fresidenteiect Localy we have seen Devaiution pians for e region
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evidence-based SvOCaCy 3nd 13 e 3pproach we have taken fom day
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locailty and nasonaly.
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complex work and | am graten to e Project leaders and Memibers who
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Newsletter

Regular work with art director to
create the quarterly newsletter,
and collate and edit content.



Social Media

Set up Cambridge Ahead’s
social media channels. Grew
@CambAhead Twitter
following from zero to 2,500+
in three years by originating
and sourcing content and
targeting key target audiences.

CAMBRIDGE
AHEAD

Cambridge Ahead

Abusiness & academic member group
dedicated to the successful growth of
Cambridge in the long term. Our 41
members represent 36K employees &
£5bn in turover.

w Fhotos and videos
i _ ~ et . =]

Tweets  Following  Followers  Likes
4,621 548 2,684

Tweets  Tweets & replies  Media

Cambridge Ahead @CambAhead 111y v
Tonight 8pm. #Networking Twitter chat for people in & around #Cambridge. Use
#Can 1 @moll

bsHour to join the conversation @cambshour1 @mollieblog

1

Cambridge Ahead @Cambane ad - 2h v
MT @AngliaRuskin: @AR U_fst student on volunteering as coach assistant for
QCUCTrust; ar

arul ink/onthebal| Jutm

Edit profile

Your Tweet activity

Your Tweets earned 11,347 impressions
over the last 24 hours

6PM
EW your top Tweet

Who to follow

(U - vod I
« Foliowed by Dept Int rade East
A2 __AlKinaslay 2AIKInA
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Cambridge Ahead Briefing No.8 - Winter 2016

DearRichard,

It's been a year since our |last CA Briefing so it is my pleasure to bring you
all the news from 2018 conceming our work for the city region. You can
view this newsletter as an e-zine or 12-page printable POF

The year has been eventiul, to say the least. Locally we have had the
protracted negotiations over Devolution and the City Deal, the former now
thankfully resolved. Nationally and internationally we have had the
earthquakes of Brexit and the Trump victory. On Brexit, you can be assured
that Cambridge Ahead will fight for the best deal for our city region whilst
remaining pofltically neutral

Highlights of our work

Qur project teams have been busy. Our Growth & Commercial Space

team announced remarkable new growth figures for Cambridge in February
and followed this up with the launch of the new Cambridge Cluster Map in
July. We are now a highly respected and suthoritative source for accurate
data on the city’s economic frajectory, and in January we will be
announcing further data

QOur Transport project team has had a welcome boost with the setting up of
the National Infrastructure Commission at the end of 2015, providing a
favourable climate for lobbying for better links between Cambridge and
London and Oxford. And who could have missed the Connectivify team’s
#Cambsnotspotter campaign?

Our Housing team is working on proposals to tackle the affordable housing
issue and it's clear that a public-private parinership is key to delivering on
the needs of the city. Meanwhile the Education & Skills project continues to
address the skills gap and schools funding shortfall

After three years' work. it's clear that we are influencing local and national
government long-ferm in their decision-making, as well as getting 'quick
wins' that make such 3 difference to people’s lives. We are a success and
can be nghtly proud of our achievements

Yours sincerely,

Jane Paterson-Todd
CEO, Cambridge Ahead

CABRIEFING

 this newsletter as an
=-zine or FOF

Email marketing
Originated all of CA’s email
marketing copy as well as
loading and broadcasting
emails to database using
MailChimp.



CAMBRIDGE RIDGE
AHEAD “AHEAD

Dedicated to the
successful growth Providing a united
of Cambridge voice on the future

e LG Y Originated copy for pull-up
 Adling as a condul o local and : :mﬁ%k’a"i’mhi\f‘:ﬁmf life

e e e A e e banners, with input in

central government to bring about
positive change and growth

- overall design.

Cambridge organisations

B @CambAhead
Www.cambridgeahead .COo.uk

B @CambAhead
2Tridgeanead co.u ‘_,i.'f.v~-./“fA.".cambridgeahead.co.uk

G Academic Member group




Conceived the name of The Case for Cambridge, an initiative
designed to convince central Government of the urgent need
for investment in infrastructure, housing and skills to ensure
the city’s continued growth.

Also designed the structure of the 14pp prospectus, chose
images and designed and wrote the content for the final roll-
fold ‘Ideas that change the world’ pages.

The
Case

for
Cambridge

er Cambridge region
to its success, and
action is needed
ontinue to thrive.

The importance of the Great
to the UK economy, the risks
why urgent Govermment
if the city is to ©
Busness,

artnership of key

sor Growth produced by 3 ¥ ,,,,:..cmm

Awﬂtﬂﬂ“w organtzatons

Ideas that change the world

Isaac Newton, Charfes Darwin, Crick and
Watson, Stephen Hawking — some of the
most famous of Cambridge's scientists

whose Ideas have changed the world. And
the city continues to develop and attract
some of the finest sciantific minds. These
scientists continue to make startling new
discoveries and it is their work, when
commercialised, which is one of the
secrets behind Cambridge’s success and
growth, The city is also a magnet for highly
qualified engineers, scientists, business
and commercial people, and for companies

looking to set up research or

CONSUMER
ARCAM

Aword-ciass eveloper & manutacturec
of Home Musi & Cinema Systers with
2 pedigree of over 40 years. Started by
o engreerng studens from
‘Combridge Universy,

EL COMPANY

lobal accessones brand started wih
Just £500 and now turms over £10m.
Seling 1o over 120 countries, Atracied
521m investment from Index Verdtures.
in Jan 2014,
MERID
Designs, engineers and manufactures.
state-o-the-ar entertainment systams
Passion

to acquire Cambridge companies.

Such has been its growth, the term
‘Cambridge Phenomenon' is used freely to
describe the incredible explosion of
tochnology companies that has occurred
in the city since 1960. Of the companies.
that scaled up to reach over $1bn market
capitalisation each, ARM has achieved a
market capitalisation of over $20billion

The High-tech, Medical, Life Sciences
Englneering, Clean-tech, Agri-tech and
Consumer product firms located in

Cambridge make for an impressive list.
Here are just some of the organisations

quaity has made 2 one of the most
evered audio brands i the world today.

Bogan saling chocolates online in

lusury chocolatier with over 80 stores
and a factory i the Cambridge region
Tio: £76m,

CLEANTECH
BREATHING BUILDING
Atech spin-out from Cambrdge
Uriversiy, E-stack natural ventiation
o now operatng in 008 of
buldings across the UK, from retal
projects o locsl prmary schools

Urevereiy of Cameridge spin-out and
aloader in recycling &

LIFE SCIENCES

NON-CORPORATE Ki*

MATERIALS
professional

Adeveloper
of e science and genet analysis
tools. Formerty Solexa, acquied b
Hurming in 2008 or $650m, Tlo- £204m,

supptec of research toois o
e scianiss fo biological research
Products mclude antibodies.
biochamicals, proteins, peptides.
ysates. & immunoassays. Tio: £126m.
Market cap: £1 1600

TECH CONSULTANCIES

ENGINEERING

cative

6000 chips shipped. Marke! cap: £16bn.
Leadng Engineering software
providerforthe Prant & Marise
Industnes. Customers incude the top
10 energy & chemical companies.

Tio: £237m. Masket cap: £1.23n

One of tre fastest growing botecn
Supple
products, services & research

to over 1,000 customers n
50 counties. Market cap: £169m

and ~ et s Desgr
& manutactures snge-<hip ado
Dology wi an emphass onheatny  Weking and jorsng A renowned ption o pr Tio:£56m bel press. Govies. Coro technalogy inciudes
b Tio: £76m ‘Owned by Atran Techocioges kot cap: €160 Acquied by Broher  Enseoom Smart & Cannecivy
e AMBRIDGE NANOTHERM THE TECHNOLOGY PARTNERSHp  ndusiies Lig n 2015, Tio: £437m. Market cap: E1.56n
rpoony b Produces he indusry's most aficent WoridJeading fochnclogy 8 product  MARSHALL AEROSPA MICROSOFT RESEARCH
MOLECUCAR S10LOGY thermal 1 tochnoiogy Sectors inciude oot
. . arumantaten — out Sody pont
Insttute whose scirtists have been onics. Wivnes UK Cisantoch wirsess comm, digtal rirtog maintenance, modiications and design  rocogn'bon echnology n Kines or
warded an ncredioe 10 Nobel prizes.  Awards 2011, runer-up Giooal E digtalradic, P88, and Xoox 350,
micro-devices. To: E44m ‘s0rcepace frma. Onns and uns Sigorthm used in Bing Tio: £39m
have genersied over EX80milon el 100 hses Cameeidge Arport Ti: £296m sevtiha
tscimaiogyand i inadr i the design, supply &
ICER RESEARGH UK ateader Word eader manufactur
and experts i the appicaton and indusiral iagng  systems & sppicatons. Sectors: publc

RIDGE INSTITUTE

8 igesic, oncoiogy
a0 respeatory products. Privatey-
ouned and part of the Mundpharma
wordwete netwerk of independont
associated pharmacevteal companes.
ASTRAZENECA

One of the largest pharmaceutical
campanies i the workd Moving t2 naw
E )

facilties n Europe, forming a bridge
o

medical and ol & gas sectors.
Tio: £28m Market cap: £56m.
SuLTI

An intermationsl consuing
technology ang imovation fem

e o)
Uniersit, the hospital, and other global offshore energy industy. s high
WELLCOME TRUST wors rarshest envwonments. Tio €86m
SANGER INSTIT {EXCEL COMPOSITES
Aglobal leader i the Human Genome  Speciaist developer and manufacturer
Proect he most

Cambridge at end-2016. R&O wil focus.
‘on oncology and other key dseases.
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@ Major net contributor to the UK’s prosperity
® One of Europe’s top technology clusters
@ GVA per capita 34% higher than UK average

The oldest and most
powerful Tech cluster

| in Europe.
- a CAMBRIDGE The term ‘Cambridge Phenomenon’

describes the incredible explosion of

@ 14 companies each worth > $1bn

® A city whose ideas change the world

@ An economy yet to achieve its full potential
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Originated copy for pull-up
banners, with input in design.




Originated copy content for the Cambridge m
Cluster Map website, a big data resource
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GET INSIDE THE
MOST POWERFUL
TECH & LIFE
SCIENCE CLUSTER
IN EUROPE

The Cambridge Cluster Map is a
big data resource providing
critical information on the
cluster of businesses within the
Cambridge sub-region.

Cambridge
CLUSTER MAP

’ o UNIVERSITY OF
CAAHEAD W BAR(C LAYS wa.\sismm.t

Visit www.camclustermap.com

Pull-up banner

Originated hard-hitting headline and full copy for the

Cambridge Cluster Map promotion.

AT THE HEART OF INNOVATION IN CAMBRIDGE & THE EAST OF ENGLAND

BUSINESSWEEKLY..

Print masthead ad for Cambridge’s Business Weekly newspaper

GET INSIDE THE MOST POWERFUL TECH
& LIFE SCIENCE CLUSTER IN EUROPE

The Cambridge Cluster Map is a big
data resource providing critical
information on the cluster of
businesses located within 20 miles
of Cambridge.

It accurately maps the growth of the Cambridge
sub-region over time and is a free-to-access online
resource which shows the vibrancy of the Cambridge

technology and life science cluster, revealing the true
extent of the success of the ‘Cambridge Phenomenon’.

Cambridge
CLUSTER MAP
Visit www.camclustermap.com & BARCIAYS

Created by Cambridge Ahead in partnership with Barclays working with the Centre for Business Studies (CBR) at the University of Cambridge

Press ad

THE INSIDE TRACK ON EUROPE'S MOST
POWERFUL TECH & LIFE SCIENCE CLUSTER

H Visit www.camclustermap.com

GET INSIDE THE MOST POWERFUL TECH AND

LIFE SCIENCES CLUSTER IN EUROPE

L

Cambridge
CLUSTER MAP

-

www.camclustermap.com

Web banner and MPU ads



CarsDirect,




Forces Cars Direct is an SME selling discounted vehicles to the UK Armed Forces and Police. Print titles
were still key in reaching the audience and the ads needed refreshing. As well as improving the visual
branding, | designed a new ‘grid’ created for the art director to follow and originated effective headlines

which provided ‘cut-through’ in a highly-competitive market.

PRICE TAKE-OFF

offourpricessoywcanlandagreatdeal.

We've taken loads
i RN Aay S

DRIVERS WANTED

Drive off with some great TAX-FREE and TAX-PAID deals.
=y g 5

KIT INSPECTION

Our great deals and prices won'tfail your inspection

“d

£11,995 £15995

& rotr ek 00

We do all the hard work so you don’t have to.
We do all the hard work so you don't have to. cFao?‘césnirect‘m
PR <

FOR s
CarsDirect

FO
C a FC&S . IE. YOU SERVE YOU SAVE ; %‘E’ 32‘31:010 oR EEF:M:N | FREEPHONE 0800 1800 119
”‘ ec WWW-FORCESCARSDIRECT.COM ""“““"”’”‘;'::":m;a@ww.*Qavg

&0‘5@1}010 OR GERMAN FREEPHONE 0800 1800 119 e
IF YOU SERVE YOU snve | ——re

WWW.FORCESCARSDIRECT.COM RAF News magaZine

C‘ALL 01:522 814010 OR GERMAN FREEPHONE 0800 1800 119 B o

aOO 2 G =
~=i®z=izslesn® ® ¢ ¢
— ——— QS
T - o i
) Do o v o 1 A1t e ot

RAF News magazine

Soldier magazine

-
GET YOUR SIGHTS

;E > a =
FAMILY HATCHES SPORTS

* Amazing TAX-FREE savings on New cars ; -

* Exclusive Military finance rates

« Excellent part-exchange prices

* We sell Used cars as well

* We do all the paperwork so you don't have to

arsDirect

I YOU SERVE YOU SN\VE
WWW.FORCESCARSDIRECT.COM
CALL 01522 814010 OR GERMAN FREEPHONE 0800 1300 119

SAB=s L colles @—e-0 Qo

Sixth Sense — British
Forces’ in Germany
newspaper



SERVINGABROAD DOESNTHAVE TO'BE TAXING

< Amazing TAX-FREE savings on new cars

* All the complicated paperwork sorted for you "
» Competitive, affordable finance rates {
* Unrivalled service from order to delivery .

Call NOW on 0800 1800 1195, "
or 01522 814 010 CELEITITI In 2011, Digital marketing was becoming
increasingly important but like the print
" ,;TQ ) l‘UﬂEEMactﬁmﬁil‘?;fﬁizt‘jt‘ﬁf;“? PRIGES] ads, the online ads were amateurish and
@;‘;;:‘:.':.:2%.::;'::33:;”5 ineffective. So | developed new headlines

® Unrivalled service from order to delivery

and supporting copy reflecting the
Forces’ service arm and location, and
designed new ads to match.

U KK BASED? WE CAN SAVE f()U cee’s |
% \/ Exclusive tax paid vehicle discounts SN
T Y e o
V Excellent, affordabl

Call NOW on 015228 314010 a




Transport
for London




The Real London series of guides for Londoners were designed to get them to use public transport to visit
attractions off-peak around London. Each guide had over 40 venues or events. In four separate placements
spanning two years, Real London ‘Markets’, ‘Outdoors’, ‘Entertainment’ and ‘Arts’ guides were created. As
well as project managing their production, including briefing the photographers, | was heavily involved in
sourcing the content, copywriting and editing.
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Seal ENT S€al £n

ondon

@
- .




Jacksons

Quality that lasts

Fine Fencing, Gates & More




Jacksons Fencing is a family-run business that was started back in 1947 and has a unique Jakcure wood treatment process
that enables the company to offer a 25yr guarantee on its wood products. In 2017, it is a well-known national and
international provider of wood and security fencing & gates, as well as garden and outdoors product lines. Back in 2000, the
web was in its infancy and the firm relied on niche consumer and trade magazines to promote its lines. But its ads were
tired and uncompetitive. Working with the art director, | was tasked with producing a series of template ads which the
Jacksons’ in-house artworkers could adapt for insertions in various titles. Key was getting the anti-rot and quality
propositions across to the audiences and this necessitated original headlines that out-performed those of the competition.

Fit a fencing
thoroughbred

Don’t talk rot

Talk run-of-the-mill wooden fencing.and you're

\'[1) name covers more
Security

talking rot after a mere ten years.
Talk Jacksons’ Fine Fencing and, thanks to our unique
Jakeure treatment process, you won't be talking rot for a

The sheer quality of our metal fences and gates, too,
mean they’ll far outlast the competition.

To find out more about what's behind the complete range
of Jacksons' fences and garden products, eall for a
colour hrochure or visit us in person.

Jacksons Fine Fencing, Central Sales & Advisory Service,
Stowting Common Ashford, Kent, TN25 6BN
Tel: 0800 41 43 43 Fax: 01233 750 403
www.jacksons-feneing.co.uk
Open Mon - Sat, 8am - 5.30pm

[ rne revome | WE have a name to protect

6’@‘%@%0

SECRET GARDEN SECURITY EQUESTRIAN AGRICULTURAL

Tel: 01233 750 393
Jacksons Fine Fencing,

Xoox Stowting Common, Ashford,
Kent TN25 6BN _Fax: 01233 750 403

Fencing centres: ASHFORDBATH» CHESTER

www jacksons-fending.co.uk

FINE FENCING _F’

Always on guard

wting C:
Ashfor rd Kent TN25 6BN

www jacksons-fencing.co.uk

Jacksons

FINE FENCING

== Guaranteed the best

wider range of fencing, gates,
garden and seeurity produsts
than ever befare.

One thing that hasn't changed,
though, is the unique 25-year
guarantee that comes with every
Jacksons timber product,
thanks to our unique Jakeure,
treatment process.

To find out more about what's
hehind the eomplete Jacksons'
range, call for a eolour brochure
or visit us in person.
Jacksons Fine Fencing,
Central Sales & Advisory Bervice,
XX Stowting Common,
Ashford, Kent TN25 6BN.
Tel: 0800 41 43 43
Fax: 01233 750 402
www,jacksons-feneing.eo.uk

Open Mon - Sat, 8am - 5.30pm

J acksons
| e FevemG | We have a name to protect

COIR®C

SECEET GARDEN  SECURITY EQUESTRIAN  AGRICULTURAL GARDEN FENCES  AUTO-GATES



https://www.jacksons-fencing.co.uk/

Richard Fullerton msc pipm Dip ISP Dip IDM
Phone: (m) 07976 728 051 Twitter: @newriverm Skype: Trickyf

e-mail: richard@newrivermarketing.co.uk
LinkedIn: www.linkedin.com/in/richardfullerton

Website: www.newrivermarketing.co.uk

New River

s Marketing
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